Project Background Summary

Title of Entry: Make Family Health History a Tradition 

Award Category: 15 – Doing It On The Cheap (projects costing $1,000 or less)
Background and research: The Utah Department of Health (UDOH) Chronic Disease Genomics Program (CDGP) strives to help people understand how family health history can affect their health. In 2004, the U.S. Surgeon General launched a Family History Initiative in which he encouraged all Americans to collect their family health history during the holiday season. Thanksgiving Day was declared National Family History Day. Despite this national initiative, little was being done a state and local level to promote family health history. A recent survey showed that 96% of Americans felt knowing their family health history was important but only 30% had actually collected information from their relatives to develop a family health history (Centers for Disease Control and Prevention), demonstrating a great need to help families collect their family health history. In addition, interest in genealogy is far-reaching across the country and Utah is home to several large genealogical institutions. Building upon the growing national interest in genealogy and family health history and Utah’s unique resources, the CDGP gathered together a diverse group of stakeholders and implemented the “Make Family Health History a Tradition” campaign in November 2005. The campaign was targeted to all Utah families and seniors. 

Planning: The goal of the campaign was to increase awareness about the importance of family health history in Utah. To accomplish this, all messages and materials 1) encouraged families to talk about their family health history during the holiday season, 2) write down what they learned, 3) and share it with their doctor and family members. A variety of communication strategies were used including web, telephone hotline, listservs, newspaper, magazine, community newsletters, TV, radio, and in-person classes taught at senior centers and the world’s largest genealogical library (LDS Family History Library or FHL) in Salt Lake City.  
Execution: The primary message of the campaign was to “Make family health history a tradition” by doing three easy steps: 1) Talk about it, 2) Write it down, and 3) Share it. This message was communicated in a free educational booklet developed by the CDGP called the Family Health History Toolkit. The toolkits were distributed on the web (see attached or http://health.utah.gov/genomics), Utah’s Public Pioneer Library, telephone hotline, and in-person classes. A total of 26 in-person classes were held at local senior centers and the FHL. Partnering with the FHL was a first for the UDOH and a creative and effective way to reach seniors interested in this area. The toolkits were also promoted in all media outlets (newspaper, TV, radio, and community newsletters). A news release on the campaign (see attached) was sent to all Utah media on November 1, 2005. Two articles for community newsletters and an article in the Utah Health Magazine (see attached) were also used to promote the key messages and toolkits. Families who had benefited or could have benefited by knowing their family health history were recruited to be spokespersons for the campaign and provide stories to the media if requested.

Results: This was the first campaign conducted by the CDGP and its success far exceeded any expectations. Budget constraints, although a perceived barrier, were overcome by the enthusiasm the campaign received from local media and other partners. The total budget spent was $980.00 for printing and mailing the toolkits. All personnel were provided in-kind by the CDGP and other activities at no cost by the campaign’s partners. A total of 407 participants attended the 26 in-person classes. Results from the class evaluations showed that 98% of participants agreed they had learned why a family health history is important, 93% would share the information with their family members and/or doctor, 88% would try to collect their family health history, and 95% felt the classes were useful. Eight local newspapers printed articles based on the UDOH news release. Six TV segments have also been produced by Utah’s major TV networks and two radio spots as a result of the campaign, reaching approximately 945,547 Utah households. In addition, from November 2005 to June 2006 approximately 6,724 toolkits were distributed (this total includes hotline requests, in-person classes, and website downloads).

